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Let’s Review

here’s not enough I can say about reviews. This is a vital part of
your marketing and should not be overlooked. And while there

is no such thing as free advertising, this comes darned close. For
the cost of an advanced review copy or a book, you can garner a
review (maybe several) that will begin to open doors for you. Even
bad reviews can help you. I remember when Chicken Soup for the
Soul came out and the New York Times gave it a pretty bad review
and look what happened. You can’t walk into a bookstore without
seeing stacks and stacks of some sort of “Chicken Soup” book.
There are so many editions now, I’ve lost count. So if you get a
bad review, don’t despair. Cash registers still sing even if the re-
view is negative.

Most first-time authors cannot afford to run ads in newspapers,
nor should they. Buying ad space is largely ineffective and can
come across as being gimmicky. An unbiased review can garner
you media attention like nothing else, especially if you hit the big
time with a larger publication.

There are two types of reviews. The first of which is referred to
as a pre-publication review. These reviewers will expect to see gal-
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Thank you for sending me a copy of your book—I’ll waste
no time reading it.

� Moses Hadas, book reviewer



ley* copies of your book. If your galley still has typos in it or does-
n’t have an index yet, not to worry.

Reviewers know they are advanced copies and expect that. There
are several ways to produce galleys. My two favorite are either to
print them myself and take them to a copy center for binding, or,
contact Crane at (508) 760-1601. Crane specializes in galley print-
ing and can do as few as ten or as many as several thousand copies.
Call them for a quote, though last time I checked, they were about
$10 per copy. Although the cover on your review copy does not
have to be the actual cover of your book, I recommend that you in-
clude a sample copy of what the cover will look like. On the inside of
the actual galley cover, though, you’re going to want to include the
following: title, author, publisher, publisher’s phone, publisher’s
URL, publication date, ISBN number (get that from your publisher)
and the price of the book.

Now that your galley is ready, you’re going to need to send it
out to many, many reviewers.

Timing Is

Believe it or not, the day your book arrives on the reviewers desk
can actually make a difference and even increase (or decrease)
your chances for review. According to Jim Cox of Midwest Book
Review (www.midwestbookreview.com),"Mondays are consis-
tently the heaviest intake day for review copies. This is because
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Marketing Tip

If you’re sending review copies, I’d advise you not to mail
these between the days of November 15th through Decem-
ber 27th as they might instead wind up as holiday gifts and
never get reviewed.

�

*a printed copy of your book, neatly bound



UPS does not deliver on Saturday, and neither the UPS or the Post
Office deliver on Sundays. So the books that are in the UPS and
Post Office pipelines over the weekend all show up added to the
normal Monday intake. As the week progresses, the flow of books
tends to die down a little, with Saturday (and only the Post Office
delivering) tending to be the least numbers of books arriving. But
countering that low Saturday figure is that while the book bags will
be opened, it’s fairly frequent that the books themselves will sim-
ply be stacked and added to the Monday piles before starting
through the process of examination to determine their status with
respect to the review selection routine."

That said, the two best days for your book to arrive on a re-
viewer’s desk are Thursday or Friday. The competition of your
books arriving decreases as the week progresses. There’s really
no way to ensure that the Post Office will deliver when you hope
unless you get three day, or overnight delivery. If you’re not sure
about the time frame for delivery these days, have a the tracking
feature added to a few of your packages to see when they arrive.

Now as far as months go, generally January and February tend
to be the best months for review submission. According to Jim
Cox, the months to avoid are October & November with people
gearing up for the holiday season when bookstores make up to
half or more of their entire annual sales figures. The second worst
months are April & May. This is because they are the “hump
months” for the Spring Season releases for the big guys who have
distinct Spring & Fall Seasons to their marketing. Besides Janu-
ary and February, the best months or, “slump months” as most
reviewers refer them to, are March, June, July & August.

Your advanced copies are going to go to the following review-
ers:
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Prepublication Reviewers:

Publishers Weekly
Forecasts
245 W. 17th Street
New York, NY 10011
www.publishersweekly.com
selfpub@cahners.com
(212) 463-6758 Phone
(212) 463-6631 Fax

According to a recent E-mail I received from them, Publishers
Weekly is accepting submissions of author-subsidized works for
possible review. They define author-subsidized works as those on
which authors incur a fee for publication. Such titles may be
print-on-demand or traditional subsidized titles. When submitting
materials to them, it is essential that you follow these guidelines:

Only titles written for adults will be considered at this time.
These guidelines do not apply to children’s titles.
Never send them a complete book unless you have been spe-

cifically asked to do so. Please note that a request to see a full
manuscript in no way guarantees that they will run a review of that
title.

You may send them a brief description/summary of the work
pasted into the main body of an E-mail along with the equivalent
of a cover letter.

Authors should list previous published works, if any.
Be sure to include the work’s category designation (fiction,

mystery, science fiction/fantasy/horror, nonfiction, lifestyles).
They would also like to see the first few (1-3) pages as a writing

sample. Please either attach this as a Word rich text format file,
provide a link to a web site on which they can read the sample or
include it in the body of the message.
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If PW is interested in considering your book for possible review,
they will contact you directly and request further information.

All correspondence should be addressed to selfpub@
cahners.com, including any correspondence with individual Fore-
casts editors, who may write to you from other addresses.

ForeWord Magazine
Book Review Editor
Alex Moore
129 1/2 East Front Street
Traverse City, MI 49684
www.forewordmagazine.com
Reviews@foreword.com E-mail
(231) 933-3699

ForeWord Magazine is a monthly trade review journal covering
independent and university presses which provides a news and re-
view vehicle for booksellers, librarians and publishing professionals.
Among the 500+ books the magazine receives each month, the
editors select 40–60 for review. Books chosen for pre-publication
review by Review Editor Alex Moore, represent the season’s most
worthy materials. The choices range from original paperbacks,
hardcover, audio and electronic books. The books represent the
output of independent and university press publishers, large and
small. Books are selected for their potential interest to a trade buy-
ing audience. About 40% of ForeWord subscribers are acquisition
directors at libraries; about 40% of readers are trade booksellers,
encompassing chain and independent retail outlets; and another
20% are in the industry, including publishers, agents, and associa-
tion professionals. ForeWord reviews are used by booksellers and
librarians to make purchasing decisions from the universe of inde-
pendently published materials flooding the marketplace. ForeWord
does not review textbooks, technical or specialized works (particu-
larly those directed at a professional audience), or books in lan-
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guages other than English. They do consider bilingual editions and
books previously published abroad if they are being released here
for the first time and have a U.S. distributor. Materials must be sent
three to four months in advance of publication date to be consid-
ered for review or mention. Galleys are suitable materials to send.
ForeWord generally avoids reviewing books later than date of publi-
cation, though they do make exceptions for children’s and audio
books. Authors who want to know if their submissions have been
received should E-mail reviews@forewordmagazine.com a few
days after their estimated day of arrival. To find out if a book is go-
ing to be reviewed, E-mail reviews@forewordmagazine.com, 45
days after the submission’s arrival.

Library Journal
Book Review Editor
245 W. 17th Street
New York, NY 10011-5300
http://libraryjournal.reviewsnews.com/
(212) 463-6818 Phone
(212) 463-6734 Fax

The Library Journal is a magazine geared to public libraries.
Of the 30,000 books they receive, they will usually review 4,500
each year. A good review by The LJ might move between 1,000 to
5,000 copies of your book. Books are selected for their potential
interest to a broad spectrum of libraries. About 50% of LJ’s read-
ers are in public libraries; another 21% are in academic libraries;
about 13% are in special libraries; and about 6% are in school li-
braries. Their reviews are used primarily by librarians to make their
purchasing decisions.

Only a few areas of publishing fall outside LJ’s scope: text-
books, children’s books, very technical or specialized works (par-
ticularly those directed at a professional audience), and books in
languages other than English. They will consider bilingual edi-
tions, and have a quarterly review of Spanish-language books.
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Books previously published abroad are eligible if they are being
released here for the first time and have a U.S. distributor.

Recently, The Library Journal has begun accepting print-
on-demand books. This came directly from their web site:

We do consider print-on-demand and on-line materials,
but we would like to see these materials as much in ad-
vance of the launch date as possible. For print-on-demand
books, please send us proofs as soon as they are available
and specify estimated launch date as well as ISBN, price,
and other relevant material, as with any traditional book.
Include the following information: Author, title; name, ad-
dress, and telephone number of publisher; date of publica-
tion; price; number of pages; and ISBN and LC numbers if
available. Please indicate whether any illustrations, an in-
dex, or bibliography will be included; also include a brief
description of the book, its intended audience, and infor-
mation on the author’s background.

Book Magazine
Reviews Editor
252 West 37th Street, 5th Floor
New York, NY 10018
www.bookmagazine.com/

Send galleys two to three months prior to your pub date.

New York Times Book Reviews
Charles McGrath
229 W. 43rd Street
New York, NY 10036
www.nytimes.com/books
(212) 556-1234 Phone
(212) 556-7088 Fax
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Send galleys two to three months prior to your pub date. Send
a finished copy of the book once it’s available.

Independent Publisher On-line
New Title Listings
400 W. Front St. 4A
Traverse City, MI 49684
www.independentpublisher.com
(231) 933-0445
val@bookpublishing.com

Independent Publisher On-line Magazine is published
monthly on the Web at www.independentpublisher.com, and re-
views books produced by independent, university and small press
publishers. Submitted books will go through an editorial review
process. Instead of sending them to reviewers, they now prepare
the listings of chosen books in-house, and post them in the IP
On-line New Title Listing section for two months. Approximately
25 new titles will be chosen and added each month.

Due to the large number of buyers and rights agents that use
their site to scout for prospects, New Title Listings will take a dra-
matic shift toward the nonfiction books these buyers are interested
in. The emphasis is in the following genres:

Aging, Animals, Business, Children’s, Computer/Internet,
Cooking, Education, Family, Finance, Gift, Health, Home & Gar-
den, How-To, Humor, Motivation, Nutrition, Parenting, Personal
Development, Publishing, Relationships, Self Help, Reference,
Writing. The genres of fiction, poetry, biography, and history are un-
likely to be listed by IP On-line in the foreseeable future.

About Independent Publisher On-line:
This magazine is published monthly on the Web at www.

independentpublisher.com, and posts new title listings of books
produced by independent and university presses and self-publish-
ers.
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IP On-line lists books that they feel have viable sales potential
to the agents and buyers who use our site to scout for fresh titles
from independent presses. They will use the material and cover
images from your own website to synopsize listed books. If you do
not have title info available on the Web, please be prepared to
e-mail them a synopsis and cover scan.

Independent Publisher magazine requirements:
Submit one copy of a bound galley, finished book, e-book, or

book on tape. (Only first editions published in the current calen-
dar year will be considered. The key is when the book is published,
not necessarily the copyright date.)

Submitted books must include:
Title; Authors; Publisher; Address; Phone; website; Price;

Cover Style; Page Count; ISBN #; Publication Month and Year.
Independent Publisher On-line does not accept unbound gal-

leys, periodicals, or videotapes.
IP On-line accepts no responsibility for lost or stolen submis-

sions, and does not notify publishers of books not selected for list-
ing. If a self-addressed stamped postcard is included, every effort
will be made to complete and return it.

All books become the property of Independent Publisher
On-line and are eventually donated to non-profit organizations.

Questions? Contact Jim Barnes at jimb@bookpublishing.com

The Village Voice
Lenora Todaro
36 Cooper Square
New York, NY 10003

The Village Voice considers reviews for literary fiction and liter-
ary, illustrated, political, and topical nonfiction. They rarely but oc-
casionally review genre fiction and children’s literature; they almost
never review self-help or business books. Take a look at recent is-
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sues (you can read them on-line at www.villagevoice.com) and de-
termine whether your book seems appropriate for their section.

They prefer to receive galleys at least two months before the
publication date. If that isn’t possible, or if galleys aren’t available,
send them the finished book, along with a press release contain-
ing any pertinent information. They also say that fancy press kits
and author photos aren’t necessary and won’t impact their deci-
sion-making process.

If you have a New York reading in the near future, send a press
release at least two weeks beforehand to:

Grace Bastidas
Listings Department
Village Voice
36 Cooper Square
New York, NY 10003

You can also fax press releases on readings to Bastidas at
212-475-5807.

As with most reviewers, don’t call the Voice repeatedly and ask
whether they received your book or press release, and whether
they know yet what issue you’ll be reviewed in. If you sent it, the
odds are pretty good they received it. The odds are also good that,
since they get about 200 books every week, they haven’t read it
yet. But they do promise to make their effort to look at every book
and press release they receive.

If they review your book in the book section or the literary sup-
plement, they will send you a copy of the review once it appears. If
you want to double check if your book has been reviewed, you can
also go to www.villagevoice.com, and type your name into the
search engine. Maybe you’ll be surprised.

Chicago Tribune Books
Elizabeth Taylor (etaylor@tribune.com)
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435 N. Michigan Avenue
Chicago, IL 60611
http://chicagotribune.com/features/books/
(312) 222-3232 Phone

They review galleys two to three months prior to the publica-
tion date, then send them a finished copy of your book. Elizabeth
is very busy; only E-mail her to check receipt of the book or for
some other important issue.

The American Book Review
Rebecca Kaiser, Managing Editor
Illinois State University
Campus Box 4241
Normal, IL 61790-4241
(309) 438-3026
rakaise@ilstu.edu

The American Book Review is an internationally circulated bi-
monthly print journal that specializes in reviews of frequently ne-
glected published works of fiction, poetry, and literary criticism
from small, regional, university, ethnic, avant-garde, and
women’s presses. ABR as a literary journal aims to project the
sense of engagement that writers themselves feel about what is
being published.

They do not review non-literary works, which concerns such
subjects as self-help, health, or how-to. You may send all review
copies (galleys are fine). They will consider books within six
months of their publication dates. Follow-up inquiries can be
made to the e-mail address listed above.

Ruminator Review
Margaret Todd Maitland, Editor
1648 Grand Avenue
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St. Paul, MN 55105
http://ruminator.com/hmr/
(651) 699-2610 Phone
(651) 699-0970 Fax
review@hungrymind.com

They review both galleys three to four months prior to the pub
date. Their magazine (The Ruminator Review) is releases quar-
terly to 30,000 subscribers and sold in 350 books stores.

Romantic Times Magazine
Small Press Reviewer
55 Bergen Street
Brooklyn, NY 11201
www.romantictimes.com
(718) 237-1097 Phone
rtinfo@romantictimes.com

They will only review galleys. Besides romance they also review
mystery and science fiction novels. Also, it’s worth noting, they
give review consideration first to those authors who have placed
ads with the magazine.

Post-Publication Reviewers

Once your book has rolled off of the presses, it’s time to send
out more review copies. I recommend sending a copy of the book
along with a media kit.

Midwest Book Review
James A. Cox
278 Orchard Drive
Oregon, WI 53575
www.midwestbookreviews.com
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(608) 835-7937 Phone
They review about 450 books each month out of the 1,500

they receive. James Cox says they will consider any book as long
as it’s in finished form. Send a copy of your book and press re-
lease. He says he prefers not getting an entire media kit.

Amazon Book Reviews
Editorial Department
Post Office Box 81226
Seattle, WA 98108-1226
www.amazon.com

They prefer finished copies, but I’d call and check with them to
find out specific departments to address this to, based on your
genre. They are revising this process as of this writing, so it’s best
to check with them to get the most current information. You can
reach them at (206) 266-2952.

Rowse Reviews
John Culleton, Editor
2401 Haight Avenue
Eldersburg, MD 21784
www.wexfordpress.com/
rowse@wexfordpress.com

Rowse Reviews says they encourage self-published works and
small presses. I’ve taken the following from their web site and I be-
lieve this describes best what they do: “Rowse Reviews is a
monthly review covering most genres. A major goal is to create le-
gitimate review copy for authors that need such. Self-published
and small-press offerings are especially welcome.” Clearly, they
aim to be author-friendly as well as reader-friendly. Their circula-
tion at this point is limited to library systems in Maryland. They
don’t review religious/inspirational tracts, new age, pornography,
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poetry, family memoirs or cookbooks. They won’t deal with elec-
tronic text submitted in word processor format. They review fin-
ished works, not manuscripts. Galley proofs are okay. Not every
work merits a review, and not every review will be favorable.

USA Today
Carol Memmott, Book Editor
7950 Jones Branch Drive
McLean, VA 22107
www.usatoday.com

(703) 276-3400

A finished book should be sent to them one month before the
pub date.

LA Times Book Magazine
Attn: Steve Wasserman
Times Mirror Square
Los Angeles, CA 90053
www.latimes.com

(213) 237-2547

Send finished books no further out than three months past the
pub date.

New York Review of Books
Robert Silvers
1755 Broadway, Floor 5
New York, NY 10019
www.nybooks.com
(212) 757-8070 Phone
(212) 333-5374 Fax
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They review finished books only. Not too far from the pub date
is always preferred. This is a biweekly magazine that publishes re-
views, excerpts, and will also buy serial rights. Their circulation is
130,000 and they review 400 books each year.

� On-Line Review Sites

• Bookreporter.com—Aside from their review staff,
members of their site are also welcome to post reviews of
the books they are currently reading.

• Salon.com—Offers review sites, you can try to sell your
freelance work here.

• BookZone.com has a myriad of review sites for you to
choose from. Just plug in your category and out will
come a list of book reviewers for your genre.

Final reminder!

When submitting materials for review, don’t forget to include
the following information: Author, title; name, address, and tele-
phone number of publisher; date of publication; price; number of
pages; and ISBN number. Please indicate whether any illustra-
tions, an index, or bibliography will be included; also include a
brief description of the book, its intended audience, and informa-
tion on the author’s background.
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